Dolce Gabbana
Getting the books Dolce Gabbana now is not type of inspiring means. You could not by yourself
going subsequent to books hoard or library or borrowing from your associates to entrance them.
This is an no question simple means to specifically get guide by on-line. This online publication Dolce
Gabbana can be one of the options to accompany you past having new time.
It will not waste your time. put up with me, the e-book will completely look you extra business to
read. Just invest tiny mature to gate this on-line pronouncement Dolce Gabbana as well as
evaluation them wherever you are now.

photographs by Lima-born Mariano Vivanco
(born 1975), one of the world’s leading editorial
and advertising photographers. It includes
portraits of some of the world’s most fashionable
faces, including Cindy Crawford, Rihanna, Lady
Gaga, Naomi Campbell, Ricky Martin, Antonio
Banderas, Emma Watson and Sam Smith, among
many others. Nudes have been a component of
Vivanco’s photography since his early studies in
Melbourne, Australia, most notably his Candice
Swanepoel and David Gandy nudes, both of
which are featured here. Flowers have also been
a longstanding subject of Vivanco’s photographic
explorations, and this volume includes a neverbefore-seen series of Vivanco’s flowers. With a
fresh and unexpected take on these highly
popular subjects, Vivanco unifies his collection
of portraits, nudes and flowers in a
contemporary fashion.
Dolce & Gabbana Generation. Ediz.
Illustrata - 2017

Why We Can't Have Nice Things - Minh-Ha T.
Pham 2022-08-05
In 2016, social media users in Thailand called
out the Paris-based luxury fashion house
Balenciaga for copying the popular Thai
“rainbow bag,” using Balenciaga’s hashtags to
circulate memes revealing the source of the
bags’ design. In Why We Can’t Have Nice Things
Minh-Ha T. Pham examines the way social media
users monitor the fashion market for the
appearance of knockoff fashion, design theft,
and plagiarism. Tracing the history of fashion
antipiracy efforts back to the 1930s, she
foregrounds the work of policing that has been
tacitly outsourced to social media. Despite the
social media concern for ethical fashion and
consumption and the good intentions behind
design policing, Pham shows that it has
ironically deepened forms of social and market
inequality, as it relies on and reinforces racist
and colonial norms and ideas about what
constitutes copying and what counts as
creativity. These struggles over ethical fashion
and intellectual property, Pham demonstrates,
constitute deeper struggles over the colonial
legacies of cultural property in digital and global
economies.
10 Years of Dolce & Gabbana - Isabella
Rossellini 1996
A collection of fashion photographs featuring
models wearing the designs of Domenico Dolce
and Stefano Gabbana is accompanied by
commentary by the designers' friends,
colleagues, and admirerers
Portraits Nudes Flowers - Mariano Vivanco
2016-09-06
Portraits Nudes Flowersis a collection of
dolce-gabbana

Music - Domenico Dolce 2004
Music: Dolce & Gabbana brings to life the work
of Domenico Dolce and Stefano Gabbana, as it
explores their relationships with the beautiful
people of the music industry. A scrapbook of the
designers' creative lives, these pages offer an
intimate glimpse of music celebrities' personal
and public interpretations of Dolce & Gabbana's
art. Featuring photographs by some of the
hottest fashion photographers of our time and
notes from celebrities, this book captures the
unique, young, and ever-evolving cutting-edge
style that is Dolce & Gabbana.
Advances in National Brand and Private Label
Marketing - Francisco J. Martínez-López
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2019-04-30
The 2019 International Conference on National
Brand & Private Label Marketing is a unique
academic forum for presenting and discussing
original, rigorous and significant contributions
from researchers around the world on marketing
issues that retailers, store brand managers and
national brand managers are facing. The threeday event covered a wide range of topics from
varied fields including retailing, marketing,
general business, psychology, economics and
statistics. Further, it addressed diverse areas of
application such as innovation, retail market
structure, social media, consumer decisionmaking, store loyalty, assortment size, digital
transformation, ethical aspects, cultural
dimensions, and private label pricing. This
volume gathers the proceedings of the 2019
NB&PL marketing conference in a collection of
outstanding contributions that employ a wide
variety of theoretical and methodological
approaches.
Out - 2001-08
Out is a fashion, style, celebrity and opinion
magazine for the modern gay man.
The Artful Baker - Cenk Sonmezsoy 2017-10-17
A collection of more than 100 extraordinary
desserts—all with photos and meticulous
instructions—by Cenk Sönmezsoy, creator of the
internationally acclaimed blog Cafe Fernando.
Written, styled, photographed, and designed by
Cenk Sönmezsoy, The Artful Baker shares the
inspiring story of a passionate home baker,
beginning with his years after graduate school in
San Francisco and showcasing the fruits of a
baking obsession he cultivated after returning
home to Istanbul. Sönmezsoy’s stories and
uniquely styled images, together with his
original creations and fresh take on traditional
recipes, offer a thoughtful and emotional
window into the life of this luminary artist. The
Artful Baker is comprised of almost entirely new
content, with a few updated versions of readers’
favorites from his blog, such as Brownie Wears
Lace, his signature brownies topped with blond
chocolate ganache and bittersweet chocolate
lace (originally commissioned by Dolce &
Gabbana and awarded “Best Original Baking and
Desserts Recipe” by Saveur magazine);
Raspberry Jewel Pluot Galette, a recipe inspired
by Chez Panisse’s 40th year anniversary
dolce-gabbana

celebrations; and Devil Wears Chocolate, his
magnificent devil’s food cake that graces the
cover of the book. Each chapter highlights a
variety of indulgences, from cookies to cakes
and tarts to ice creams, including recipes like
Pistachio and Matcha Sablés; Tahini and Leblebi
(double-roasted chickpeas) Swirl Brownies;
Sakura Madeleines; Sourdough Simit, the
beloved ring-shaped Turkish bread beaded with
sesame seeds; Isabella Grape and Kefir Ice
Cream; Pomegranate Jam; and Blanche, a berry
tart named after the Golden Girl Blanche
Devereaux. Every recipe in The Artful Baker has
gone through a meticulous development phase,
tested by an army of home bakers having
varying levels of skill, equipment, and access to
ingredients, and revised to ensure that they will
work flawlessly in any kitchen. Measurements of
ingredients are provided in both volume and
weight (grams). Where a volume measurement
isn’t useful, weight measurements are provided
in both ounces and grams.
Dolce & Gabbana High Jewelry - Carol Woolton
2023-03-28
The first book celebrating Dolce&Gabbana Alta
Gioielleria, a kaleidoscope of creativity in which
formal invention is accompanied by the
rediscovery of historical Italian craftsmanship.
Dolce&Gabbana Alta Gioielleria (High Jewelry)
inaugurated its first collection in Taormina,
Italy, in 2012. Ten years later, the fashion house
has decided to celebrate this precious universe
of art, beauty, and knowledge in a book for the
first time. The creations of Dolce&Gabbana Alta
Gioielleria have always been one-off pieces.
While the exceptional quality of the gems and
diamonds is certified by the most renowned
international gemological institutes, the
goldsmithing work—which is carried out entirely
by hand in the brand’s workshops by skilled
goldsmiths—reinterprets highly refined
processes, such as milgrain, filigree, and twisted
wire. It embodies an extraordinary heritage of
tradition and know-how, forging material to
transform it into a work of art. Miniatures,
enamels, corals, and marvelous gems from the
most important deposits in the world and
magnificent diamonds, some of which are
characterized by the unprecedented
“Dolce&Gabbana” cut, are the absolute stars of
this volume. Edited by Carol Woolton, the book
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reveals the unique creations of Dolce&Gabbana
Alta Gioielleria to the general public for the first
time.
David Gandy by Dolce&Gabbana - Peter
Howarth 2011-09-27
David Gandy is both an icon and muse for
Dolce&Gabbana--the Italian designers'
masculine ideal. Originally from suburban
London and a self-professed car fanatic, he got
into modeling by chance through a contest.
Since then, he has taken the fashion world by
storm, working with top photographers and
stylists. This photographic homage traces
Gandy's career from early photo shoots to the
acclaimed advertising campaign for the
Dolce&Gabbana fragrance Light Blue, which
captured the world's imagination and
transformed him into a global icon of virility, sex
appeal, and charm. The Light Blue campaign
alone garnered over eleven million online hits,
and his image has been featured in a fifty-foot
poster towering over Times Square in New York.
This book includes photographs by Mario
Testino, Steven Klein, Giampaolo Sgura, and
Mariano Vivanco, among others.
Dolce & Gabbana Uomini - 2011
On the eve of the 20th anniversary of the
launching of their men's underwear line, Dolce +
Gabbana is publishing a volume celebrating
their sensual and unique view of male beauty.
Celebrated for styling clothing that accentuates
a man's inherent masculinity while revealing
some of his hidden empathy, Dolce + Gabbana
are one of fashions most celebrated designers.
For this volume, Dolce + Gabbana have decided
to highlight the beautiful, atmospheric, sensual
photographic work of Mariano Vivanco, one of
the world's leading photographers and a
photographer with whom Dolce + Gabbana have
had a long and fruitful collaboration. In this
volume, Vivanco collects a series of photographs
that celebrate the beauty and vigor of the male
body at its most perfect. Featuring a series of
the world's top male models -- Noah Mills, Jesper
and Sebastian Lund, Miguel Iglesias, Adam Senn
and above all the celebrated Tony Ward - in
sensual poses highlighting the design and
workmanship of Dolce + Gabbana's garments,
The photos are both pure (rendered in rich
duotone prints) and magnificent. Most of the
images are en plein air, and they clearly owe
dolce-gabbana
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their inspiration to Italy's noble Roman heritage
And The ideals of classical Graeco-Roman
sculpture. In a word, these photographs
showcase the 'modern' Adonis as conceived by
Dolce + Gabbana and Mariano Vivanco. Also
included is a series of intensely erotic indoor
scenes where each model truly becomes an
object of desire. Each photograph will be
introduced with a brief text or quotation from
notable woman on the subject of men and
underwear. This book will be a must have for
anyone interested in fine photography, fashion,
And The beauty of the male form.
Fashion and Contemporaneity - Laura Petican
2019
This book represents the voices of scholars,
fashion designers, bloggers and artists, which
speak to the pervasive nature of fashion in
matters of politics, history, economics, sociology,
religion, art and identity in the twenty-first
century.
Men Without Ties - Gianni Versace 1998-03-01
Metaphrasis:A Byzantine Concept of Rewriting
and Its Hagiographical Products - 2020-09-25
This volume represents the first discussion of
rewriting in Byzantium. It brings together a rich
variety of articles treating hagiographical
rewriting from various angles. The contributors
discuss and comment on different kinds of texts
from late antiquity to late Byzantium.
Reverse Design - Ana Cristina Broega
2018-09-25
The collaboration between the Textile
Department of the University of Minho and the
Brazilian Association of Studies and Research
(ABEPEM) has led to an international platform
for the exchange of research in the field of
Fashion and Design: CIMODE. This platform is
designed as a biennial congress that takes place
in different European and Latin American
countries with the co-organization of another
university in each location. The current edition
was jointly organized by the University of Minho
and the Centro Superior de Diseño de Moda
(CSDMM) - Universidad Politécnica de Madrid.
CIMODE's mission is to explore fashion and
design from a social, cultural, psychological and
communication perspective, and to bring
together different approaches and perceptions of
practice, education and the culture of design and
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fashion. Through an interdisciplinary dialogue
and intercultural perspective, CIMODE wants to
generate and present new scenarios about the
present and future of fashion and design.
‘DISEÑO AL REVÉS’ (‘BACKWARD DESIGN’)
was the central theme of the 4th CIMODE
(Madrid, Spain, 21-23 May 2018), which
produced a highly topical and relevant number
of academic publications presented in this book.
Men's Health - 2008-03
Men's Health magazine contains daily tips and
articles on fitness, nutrition, relationships, sex,
career and lifestyle.
Dolce & Gabbana Fashion Album - Patrick
Demarchelier 2006
Not merely a record of 20years of fashion and
icons tied to the world of Dolce & Gabbana, but
also a complete and exclusive photographic
anthology and collection of articles and images
that the worlds top fashion magazines have
dedicated to Dolce & Gabbana. Focusing on
Dolce & Gabbanas passion for fashion magazines
and the styles, hallmarks and icons of
contemporary fashion photography.
10 YEARS OF DOLCE & (E) GABBANA. - 1996
Vogue on: Dolce & Gabbana - Luke Leitch
2017-10-05
Domenico Dolce and Stefano Gabbana are the
most successful design partnership in fashion
history. Since they burst on to the scene in Milan
in the eighties, their multi-million-dollar
women's line, menswear, underwear, shoes
jewellery and swimwear empire has become one
of the dominating forces in Italian – and world –
fashion. Every year, the opulent and dramatic
presentations, in ever-more spectacular
locations, of their successful 21st-century haute
couture line Alta Moda are rapturously received
by the fashion press. Their hot-blooded,
theatrical style is inspired by the Sicily of
Visconti's 1963 film The Leopard, by Catholic
imagery and by the Italian screen sirens like
Sophia Loren and Monica Bellucci who wear the
designs captured here by Vogue’s stable of
photographers: curvaceous dresses,
spectacularly colourful coats, Swarovski-crystalembroidered corsets, tulle ball-gowns hand
painted with beautiful floral images, baroque
brocades and lashings of leopard-print. The
Dolce and Gabbana woman – characterised,
dolce-gabbana
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according to Vogue, as having ‘a life that
reaches beyond, complete with fantasy, turmoil
and always a story’– is sensual but proper:
actress Isabella Rosselini describes ‘The first
piece of theirs I wore was a white shirt, very
chaste, but cut to make my breasts look as if
they were bursting out of it,’ while Madonna,
more prosaically, simply says: ‘I like their
designs because they make clothes for a
womanly body.’
Mapping Pre-Modern Sicily - Emily Sohmer
Tai 2022-10-10
This book synthesizes three fields of inquiry on
the cutting edge of scholarship in medieval
studies and world history: the history of
medieval Sicily; the history of maritime violence,
often named as piracy; and digital humanities.
By merging these seemingly disparate strands in
the scholarship of world history and medieval
studies into a single volume, this book offers
new insights into the history of medieval Sicily
and the study of maritime violence. As several of
the essays in this volume demonstrate, maritime
violence fundamentally shaped experience in the
medieval Mediterranean, as every ship that
sailed, even those launched for commerce or
travel, anticipated the possibility of
encountering pirates, or dabbling in piracy
themselves.
Vogue on Dolce & Gabbana - Luke Leitch
2018-04-17
Domenico Dolce and Stefano Gabbana are the
most successful design partnership in fashion
history. Since they burst on to the scene in Milan
in the eighties, their multi-million-dollar empire
has become one of the dominating forces in
Italian – and world – fashion. Every year, the
opulent and dramatic presentations of their
successful 21st-century haute couture line Alta
Moda are rapturously received by the fashion
press. Their theatrical style is inspired by the
Sicily of Visconti's 1963 film The Leopard, by
Catholic imagery, and by the Italian screen
sirens like Sophia Loren and Monica Bellucci,
who wear the designs captured here by Vogue's
stable of photographerst. The Dolce and
Gabbana woman – characterized, according to
Vogue, as having 'a life that reaches beyond,
complete with fantasy, turmoil and always a
story'– is sensual but proper.
From Micro to Macro - Felipe Pantoja
Downloaded from themckeonlaw.com on
by guest

The focus of the volume is on dealing with
uncertainties and challenges within the global
marketplace brought by digital technology
companies that are leveraging artificial
intelligence, machine learning, cloud computing,
robotic automation, augmented reality, and
other recent advancements. Additionally, these
companies operate in the sharing economy and
offer collaborative consumption opportunities.
Featuring contributions presented at the 2020
Academy of Marketing Science (AMS) Virtual
Annual Conference, the enclosed contributions
assess the impact of these radical and disruptive
innovations on long-standing incumbents and
traditional industries, as well as consumer
experiences. Founded in 1971, the Academy of
Marketing Science is an international
organization dedicated to promoting timely
explorations of phenomena related to the
science of marketing in theory, research, and
practice. Among its services to members and the
community at large, the Academy offers
conferences, congresses, and symposia that
attract delegates from around the world.
Presentations from these events are published in
this Proceedings series, which offers a
comprehensive archive of volumes reflecting the
evolution of the field. Volumes deliver cuttingedge research and insights, complementing the
Academys flagship journals, the Journal of the
Academy of Marketing Science (JAMS) and AMS
Review. Volumes are edited by leading scholars
and practitioners across a wide range of subject
areas in marketing science.
Customs Bulletin and Decisions - 1998
Grief - Dolce & Gabbana 1996-10-01
Cancel Culture - Eve Ng 2022-03-23
“Cancel culture” has become one of the most
charged concepts in contemporary culture and
politics, but mainstream critiques from both the
left and the right provide only snapshots of
responses to the phenomenon. Takinga media
and cultural studies perspective, this book traces
the origins of cancel practices and discourses,
and discusses their subsequent evolution within
celebrity and fan cultures, consumer culture,
and national politics in the U.S. and China.
Moving beyond popular press accounts about
the latest targets of cancelling or familiar free
dolce-gabbana
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speech debates, this analysis identifies multiple
lineages for both cancelling and criticisms about
cancelling, underscoring the various
configurations of power associated with “cancel
culture” in particular cultural and political
contexts.
Storytelling in Luxury Fashion - Amanda
Sikarskie 2020-11-22
This book examines the ways in which luxury
fashion brands use their heritage in their digital
storytelling and marketing. With chapters from
authors in China and Macau (PRC), India,
Romania, Turkey, the United Kingdom, and the
United States, covering British, Chinese, French,
Japanese, Indian, Italian, and Turkish brands,
this truly global collection is the first book of its
kind devoted solely to the emerging study of
digital heritage storytelling. This method of
reaching potential consumers and perpetuating
brand identity is a hugely important factor in the
marketing of luxury brands and has yet to be
studied comprehensively. The book will be of
interest to scholars working in fashion studies,
fashion history, design history, design studies,
digital humanities, and fashion marketing.
Retail Market Study 2016 - Marc-Christian Riebe
2016-03-01
The Retail Market Study 2016 of The Location
Group is the one and only study of its kind. With
155 of the most notable international cities of
the fashion and retail world on more than 1,000
pages. Over 1,300 retailers, 1,030 shopping
streets and 550 shopping malls were analyzed.
So far the study reached more than 300,000
readers worldwide.
Dolce & Gabbana - Franca Sozzani 1998
Explores the inspiration behind the partnership
of Domenico Dolce and Stefano Gabbana and
their influence on the new generation of Italian
design
20 Years Dolce & Gabbana - Sarah Mower
2008-10-01
A luxurious, slip-cased book celebrating the 20th
anniversary of these famous Italian designers
features their most significant fashion moments.
They share their memories and iconic images
taken by renowned photographers that marked
each step of their evolution.
20 Years of Dolce & Gabbana for Men - Tim
Blanks 2010
This world-famous Italian car designer studio
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celebrates its 80th anniversary.
SAM for Sandstedt/Kite's Espacios - Nuria
Alonso Garcia 2013-01-01
This essential study partner includes additional
practice of grammar, vocabulary, and writing.
Abundant listening comprehension practice with
simulated conversations and pronunciation
practice also is included. Important Notice:
Media content referenced within the product
description or the product text may not be
available in the ebook version.
Customs Bulletin - 1998
Lionel Andres Messi - Domenico Dolce
2013-06-25
Lionel Messi poses for a series of never-beforepublished photographs taken by Domenico Dolce
especially for this unique book. Rising from
Rosario, an Argentine town in Santa Fe
Province, "Leo" has become the foremost soccer
player in the world. He is the forward for FC
Barcelona and the Argentine national team, as
well as the winner of the Ballon d’Or for four
years in a row since 2009. The portraits selected
for this project disclose an unconventional
Messi, very different from the one seen at
matches. As a matter of fact, the book showcases
the star player’s private, more intimate life
captured by Domenico Dolce’s creativity and
unfailing eye. The photographs will be printed
on special gold and silver paper. The images lay
bare the emotions, moods, and passions of this
young athlete, who has succeeded in bravely
overcoming adversity in order to fulfill his
dream: to become the number one among the
world’s top soccer players.
Plunkett's Retail Industry Almanac 2008 - Jack
W. Plunkett 2007-12
No other guide covers the complete retail
picture like this exciting new volume. America's
retail industry is in the midst of vast changes superstores and giant discounters are popping
up on major corners. Malls are lagging while
"power centers" are surging ahead. Savvy firms
are combining bricks, clicks and catalogs into
multi-channel retail powerhouses. Which are the
hottest retailers? What lies ahead? Our market
research section shows you the trends and a
thorough analysis of retail technologies, chain
stores, shopping centers, mergers, finances and
future growth within the industry. Included are
dolce-gabbana
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major statistical tables showing everything from
monthly U.S. retail sales, by sector, to mall sales
per square foot, to the 10 largest malls in the
US. Meanwhile, the corporate profiles section
covering nearly 500 firms gives you complete
profiles of the leading, fastest growing retail
chains across the nation. From Wal-Mart and
Costco to Barnes & Noble and Amazon, we
profile the major companies that marketing
executives, investors and job seekers most want
to know about. These profiles include corporate
name, address, phone, fax, web site, growth
plans, competitive advantage, financial histories
and up to 27 executive contacts by title.
Purchasers of the printed book or PDF version
may receive a free CD-ROM database of the
corporate profiles, enabling export of vital
corporate data for mail merge and other uses.
Brand/Story - Joseph Hancock 2016-03-10
Brand/Story: Cases and Explorations in Fashion
Branding, Second Edition examines how a
retailer, manufacturer, or designer label uses
storytelling to grab a consumer's interest. For
consumers, branding tells the story and creates
the identity for a product, a person, and a
company. Using 10 case studies on such notable
brands as Levis and Vivienne Westwood,
Brand/Story looks at what a fashion brand is
about and why companies advertise the way they
do. It enables the reader to think critically about
branding-both the medium and the message-and
not simply take advertisements and brands at
face value. New to this edition: ~Features 7 new
brands including LuluLemon, Warby Parker,
MAC Cosmetics and Topshop/Topman ~Over 40
new color images including advertisements for
Ralph Lauren, Vera Wang, and Dolce & Gabbana
~Updated interviews with industry professionals
including Nancy Mair, General Merchandise
Manager, Burlington Stores and Jill WalkerRoberts, President of Walker-Roberts Consulting
~New Go Outside! exercises provide readers
with scenarios in which they can apply what they
learn to other brands they encounter ~Chapter
objectives and discussion questions allow the
reader to fully engage with the content
Instructor Resources: ~Instructor's Guide and
Test Bank provide suggestions for planning the
course and using the text in the classroom ~
PowerPoint presentations include images from
the book and provide a framework for lecture
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and discussion
Fashion and Contemporaneity - Laura Petican
2019-01-04
This book represents the voices of scholars,
fashion designers, bloggers and artists, which
speak to the pervasive nature of fashion in
matters of politics, history, economics, sociology,
religion, art and identity in the twenty-first
century.
Icons - Peter Howarth 2011
Dolce&Gabbana Icons takes an in-depth look at
the incredibly glamorous fashion from this
famous duo, from the impeccable cut to that
painstaking attention to detail that is so
characteristic of Italian fashion. This is a truly
unique journey highlighting
The Metrosexual - David Coad 2014-02-07
Explores the cultural significance of the
metrosexual in sports.
Out - 2001-07
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Dolce and Gabbana - Mariuccia Casadio 2006
This large format book full of images is a record
of twenty years of fashion and icons tied to the
world of Dolce & Gabbana and it is also a
photographic anthology and collection of articles
and images that the world’s top fashion
magazines have dedicated to Dolce & Gabbana.
This book of over four hundred pages is a
compendium of the styles and creative trends of
both fashion and photography and includes
photos by Patrick Demarchelier, Steven Klein,
Peter Lindbergh, Craig McDean, Steven Meisel,
Helmut Newton, Mario Sorrenti, Paolo Roversi,
Juergen Teller, Mario Testino, Michael
Thompson, Inez van Lamsweerde & Vinoodh
Matadin, and Ellen von Unwerth. The text by
Mariuccia Casadio focuses on Dolce &
Gabbana’s special passion for fashion magazines
and the styles, hallmarks and icons of
contemporary fashion photography. 'Fashion
Album' is a project which supports Child Priority
Vogue.
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