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The Strategy Paradox - Michael E. Raynor 2007-02-20
A compelling vision. Bold leadership. Decisive action. Unfortunately,
these prerequisites of success are almost always the ingredients of
failure, too. In fact, most managers seeking to maximize their chances
for glory are often unwittingly setting themselves up for ruin. The sad
truth is that most companies have left their futures almost entirely to
chance, and don’t even realize it. The reason? Managers feel they must
make choices with far-reaching consequences today, but must base those
choices on assumptions about a future they cannot predict. It is this
collision between commitment and uncertainty that creates THE
STRATEGY PARADOX. This paradox sets up a ubiquitous but littleunderstood tradeoff. Because managers feel they must base their
strategies on assumptions about an unknown future, the more ambitious
of them hope their guesses will be right – or that they can somehow
adapt to the turbulence that will arise. In fact, only a small number of
lucky daredevils prosper, while many more unfortunate, but no less
capable managers find themselves at the helms of sinking ships.
Realizing this, even if only intuitively, most managers shy away from the
bold commitments that success seems to demand, choosing instead
timid, unremarkable strategies, sacrificing any chance at greatness for a
better chance at mere survival. Michael E. Raynor, coauthor of the
bestselling The Innovator's Solution, explains how leaders can break this
tradeoff and achieve results historically reserved for the fortunate few
even as they reduce the risks they must accept in the pursuit of success.
In the cutthroat world of competitive strategy, this is as close as you can
come to getting something for nothing. Drawing on leading-edge
scholarship and extensive original research, Raynor’s revolutionary
principle of Requisite Uncertainty yields a clutch of critical, counterintuitive findings. Among them: -- The Board should not evaluate the CEO
based on the company’s performance, but instead on the firm’s strategic
risk profile -- The CEO should not drive results, but manage uncertainty - Business unit leaders should not focus on execution, but on making
strategic choices -- Line managers should not worry about strategic risk,
but devote themselves to delivering on commitments With detailed case
studies of success and failure at Sony, Microsoft, Vivendi Universal,
Johnson & Johnson, AT&T and other major companies in industries from
financial services to energy, Raynor presents a concrete framework for
strategic action that allows companies to seize today’s opportunities
while simultaneously preparing for tomorrow’s promise.
Regional Language Television in India - Mira K. Desai 2021-11-12
This book examines the evolution and journey of regional language
television channels in India. First of its kind, it looks at the coverage,
uniqueness, ownership and audiences of regional channels in 14 different
languages across India, including Hindi, Bengali, Marathi, Telugu, Tamil,
Urdu, Assamese, Bhojpuri, Gujarati, Kannada, Kashmiri, Odia, Punjabi,
and Malayalam. It brings together researchers, scholars, media
professionals, and communication teachers to document and reflect on
language as the site of culture, politics, market, and social
representation. The volume discusses multiple media histories and their
interlinkages from a subcontinental perspective by exploring the
trajectories of regional language television in terms of geographical
boundaries, state, language, identities, and culture. It offers comparative
analyses across regional language television channels and presents
interpretive insights on aspects of television culture and commerce,
contemporary challenges, mass media technology and future relevance.
Rich in empirical data, this book will be an essential read for scholars
and researchers of media studies, television studies, communication
studies, sociology, political studies, language studies, regional studies,
and South Asian studies. It will also be useful to professionals and
industry bodies in television media and broadcasting, journalists and
television channels.
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Queering India - Ruth Vanita 2013-10-18
Queering India is the first book to provide an understanding of same-sex
love and eroticism in Indian culture and society. The essays focus on precolonial, colonial, and post-colonial gay and lesbian life in India to
provide a comprehensive look at a much neglected topic. The topics are
wide-ranging, considering film, literature, popular culture, historical and
religious texts, law and other aspects of life in India. Specifically, the
essays cover such issues as Deepa Mehta's recent and controversial film,
Fire, which focused on lesbian relationships in India; the Indian penal
code which outlaws homosexual acts; a case of same-sex love and murder
in colonial India; homophobic fiction and homoerotic advertising in
current day India; and lesbian subtext in Hindu scripture. All of the
essays are original to the collection. Queering India promises to change
the way we understand India as well as gay and lesbian life and sexuality
around the world.
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International Communication - Daya Kishan Thussu 2018-12-27
The third edition of International Communication examines the profound
changes that have taken place, and are continuing to take place at an
astonishing speed, in international media and communication. Building
on the success of previous editions, this book maps out the expansion of
media and telecommunications corporations within the macro-economic
context of liberalisation, deregulation and privitisation. It then goes on to
explore the impact of such growth on audiences in different cultural
contexts and from regional, national and international perspectives. Each
chapter contains engaging case studies which exemplify the main
concepts and arguments.
Telly-Guillotined - Amrita Shah 2019-05-06
Fist-fights in television studios, dwindling media autonomy,
sensationalism, fake news, religious hate, abusive trolls, political spin …
How did we get here? Three decades ago, before economic liberalization,
came the expansion and privatization of Indian television. Technological
innovation and easing of government controls offered the prospect of
journalistic independence, artistic creativity and an empowered
citizenry. This was rendered illusory by runaway growth and
untrammelled commercialization. In that thwarted promise of the late
20th century lie the seeds of Indian democracy’s current crisis. TellyGuillotined: How Television Changed India tells the story of how
technology was usurped, first by propagandists, then by the market.
Going behind the scenes of the world's greatest media explosion, this
book describes the impact of consumerism on the newsroom, the shaping
of a new cultural politics and the rise of a new politics of seduction. In a
landscape of technological innovation, blurred boundaries and sensory
overload, Amrita Shah paints a picture of the Fourth Estate's challenging
future.
Encyclopedia of Television - Horace Newcomb 2014-02-03
The Encyclopedia of Television, second edtion is the first major reference
work to provide description, history, analysis, and information on more
than 1100 subjects related to television in its international context. For a
full list of entries, contributors, and more, visit the Encyclo pedia of
Television, 2nd edition website.
A Study on Impact of Cartoon Programs on School Children with
Special Reference to Salem City - Dr. A.G. Sudha Dr. L. Manivannan
Not a Pretty Picture - Robert Mullan 2022-02-24
Originally published in 1996, ethnic minorities in the UK made up over
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5% of the population yet were hardly represented in the hundreds of
hours of terrestrial broadcast television each week. The blatant racism of
The Black and White Minstrel Show was over, but more subtle forms of
racism were piped into our living rooms in an endless stream of whitedominated programming. ‘Comedies’ and soaps presented non-whites as
a sort of joke humanity – stereotypical, simple and amusingly childish.
Serious programmes swelled on the negative aspects of ethnicity: race as
a problem, cultural clashes and language barriers. Above all – not white
equals not normal. For many years critics of popular television argued
that such imbalance was harmful. The lack of positive non-white TV role
models for children to identify with was leading to growing alienation
and disaffection. Ethnic minorities increasingly defined themselves in
opposition to white institutions. They were turning towards separate
channels – narrow-casting – provided to meet their own TV needs. Based
on both extensive survey research and interviews with actual viewers,
Not a Pretty Picture investigates the whole issue of TV and ethnic
minority viewers at the time: their viewing choices, their criticisms, their
feeling about the way they are portrayed. The conclusions are damning:
for most of Britain’s ethnic minority communities TV was a white
medium, predominantly controlled by whites, portraying white culture
and denying non-whites a voice. Not a Pretty Picture, however, provides
a voice for these views and a valuable insight into the way ethnic
minorities see TV. Today it can be read in its historical context, to see
how far we have come, as well as what still needs to be done.
Imagi-Nations and Borderless Television - Amos Owen Thomas
2005-10-03
Publisher Description
India Inc. - Phyllis Gestrin 2010-12-15
"India Inc. examines the key players that are shaping the India of
tomorrow." - Jim O'Neill, head of Global Economic Research, Goldman
Sachs, and author of The BRICs Report India is well on the way to giving
the world a new generation of role models to follow Bill Gates, Richard
Branson, Rupert Murdoch, and Warren Buffett. This book reveals who
these entrepreneurs and business leaders are and what makes them tick.
It sifts through the jargon, dusts off the myths and spells out in simple
terms what the future of India Inc. holds for the world at large. Pota
shortlists 10 Indian high achievers who cover every aspect of India's
growing prowess and highlights what these people have done to make it
big. Besides a keen focus on information technology, others profiled work
in fields as diverse as pharmaceuticals, biotechnology, banking,
manufacturing, entertainment and green energy. A fascinating insight
into the minds of movers and shakers behind the success of huge
corporations, including Narayana Murthy, Chairman of Infosys, K V
Kamath, Chairman of ICICI Bank and role model Kiran Mazumdar Shaw
who broke through the male-dominated Indian business world to become
Chairwoman of Biocon India, Asia's largest biotechnology company.
Reality of Reality Television - Ronaq Zahoor 2021-11-20
Being a relatively new genre of TV programming, reality television is an
area that has not been explored much. This book has made an effort to
study this genre. The focus is to find out the audience's perception of
reality television. This study has attempted to identify various sub-genres
of reality television and also the most popular reality shows among the
urban, educated youth of Kashmir. Besides, the study has also tried to
find out how real does the audience think is the reality shown in these
shows. Male and female perceptions have been separately studied and
the difference in their perceptions pointed out.
Global Encounters - Gitte Stald 2002
The relation between globalization, culture, and the transformative role
of the media is examined in this book. Case studies assess questions of
media use, cultural boundaries, and identities emanating from these
theoretical reflections. The international scope of this book includes
examinations of youth cultures in Denmark and South Africa, Asian
cultures in India and London, the Iranian migration to London, and the
Gauchos in Southern Brazil.
The Western Media in Asia - Jawid Laiq 1996

dual methodologies of postcolonial studies and film theory. Mishra
discusses classics such as Mother India (1957) and Devdas (1935) and
recent films including Ram Lakhan (1989) and Khalnayak (1993), linking
their form and content to broader issues of national identity, epic
tradition, popular culture, history, and the implications of diaspora.
Television Advertising And Consumer Response: Children Buying
Behaviour - Neeru Kapoor 2003
This Book Provides Comprehensive Data And A Rationale To Arrive At A
More Definitive Verdict About The Influence Of Tv Advertising On
Children`S Buying Response Within The Context Of Parent-Child
Interaction.
From Networks to Netflix - Derek Johnson 2022-07-26
Now in a second edition, this textbook surveys the channels, platforms,
and programming through which television distribution operates, with a
diverse selection of contributors providing thorough explorations of
global media industries in flux. Even as legacy media industries
experience significant disruption in the face of streaming and online
delivery, the power of the television channel persists. Far from
disappearing, television channels have multiplied and adapted to meet
the needs of old and new industry players alike. Television viewers now
navigate complex choices among broadcast, cable, and streaming
services across a host of different devices. From Networks to Netflix
guides students, instructors, and scholars through that complex and
transformed channel landscape to reveal how these industry changes
unfold and why they matter. This second edition features new players
like Disney+, HBO Max, Crunchyroll, Hotstar, and more, increasing
attention to TV services across the world. An ideal resource for students
and scholars of media criticism, media theory, and media industries, this
book continues to offer a concrete, tangible way to grasp the foundations
of television—and television studies—even as they continue to be
rewritten.
Transnational Television in Europe - Jean K. Chalaby 2009-02-19
Today transnational TV networks count among television's most
prestigious brands and rank among Europe's leading TV channels. This is
the first, dynamically told story of the extraordinary journey of
transnational television in Europe from struggling origins to its present
day boom. It is based in extensive research into the international
television industry and makes full use of its author's remarkable access
to leading industry figures, from Sky and Turner to Discovery and BBC
World.The tale begins with a few cross-border TV channels, who fought
hostile governments, faced antagonism from the broadcasting
establishment and provoked the contempt of advertisers. But, Jean
Chalaby argues, the planets came into alignment for pan-European
television in the late 1990s, when a transnational shift in European
broadcasting was produced. He shows how transnational television and
globalization have transformed one another, and how transfrontier TV
networks reflect - and help sustain - a global economic order in which the
connection between national territory and patterns of production and
distribution have broken down.
Religion, Media, and the Public Sphere - Birgit Meyer 2005-12-01
"... one of those rare edited volumes that advances social thought as it
provides substantive religious and media ethnography that is good to
think with." -- Dale Eickelman, Dartmouth College Increasingly,
Pentecostal, Buddhist, Muslim, Jewish, Hindu, and indigenous
movements all over the world make use of a great variety of modern
mass media, both print and electronic. Through religious booklets, radio
broadcasts, cassette tapes, television talk-shows, soap operas, and
documentary film these movements address multiple publics and offer
alternative forms of belonging, often in competition with the postcolonial
nation-state. How have new practices of religious mediation transformed
the public sphere? How has the adoption of new media impinged on
religious experiences and notions of religious authority? Has neoliberalism engendered a blurring of the boundaries between religion and
entertainment? The vivid essays in this interdisciplinary volume combine
rich empirical detail with theoretical reflection, offering new
perspectives on a variety of media, genres, and religions.
Constellations of the Transnational - 2015-06-29
In the wake of proliferating discourses around globalisation and culture,
some central questions around cultural politics have acquired a
commonsensical and hegemonic character in contemporary intellectual
discourse. The politics of difference, the possibilities of hybridity and the
potential of multiple liminalities frame much discussion around the
transnational dimensions of culture and post-identity politics. In this
volume, the economic, political and social consequences of the focus on
‘culture’ in contemporary theories of globalization are analysed around

Bollywood Cinema - Vijay Mishra 2013-08-21
India is home to Bollywood - the largest film industry in the world. Movie
theaters are said to be the "temples of modern India," with Bombay
producing nearly 800 films per year that are viewed by roughly 11
million people per day. In Bollywood Cinema, Vijay Mishra argues that
Indian film production and reception is shaped by the desire for national
community and a pan-Indian popular culture. Seeking to understand
Bollywood according to its own narrative and aesthetic principles and in
relation to a global film industry, he views Indian cinema through the
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the disparate fields of architecture, museum discourse, satellite
television, dub poetry, carnival and sub-national theatre. The discourses
of hybridity, diaspora, cultural difference minoritization are critically
interrogated and engaged with through close analysis of cultural objects
and practices. The essays thus intervene in the debate around modernity,
globalization and cultural politics, and the volume as a whole provides a
critical constellation through which the complexity of transnational
culture can be framed. Thinking through the particular, the essays limn
the absent universality of forms of capitalist globalization and the volume
as a whole provides multiple perspectives from which to enter the
singular modernity of our times in all its complexity.
Pop Empires - S. Heijin Lee 2019-07-31
At the start of the twenty-first century challenges to the global hegemony
of U.S. culture are more apparent than ever. Two of the contenders vying
for the hearts, minds, bandwidths, and pocketbooks of the world’s
consumers of culture (principally, popular culture) are India and South
Korea. “Bollywood” and “Hallyu” are increasingly competing with
“Hollywood”—either replacing it or filling a void in places where it never
held sway. This critical multidisciplinary anthology places the
mediascapes of India (the site of Bollywood), South Korea (fountainhead
of Hallyu, aka the Korean Wave), and the United States (the site of
Hollywood) in comparative dialogue to explore the transnational flows of
technology, capital, and labor. It asks what sorts of political and
economic shifts have occurred to make India and South Korea important
alternative nodes of techno-cultural production, consumption, and
contestation. By adopting comparative perspectives and mobile
methodologies and linking popular culture to the industries that produce
it as well as the industries it supports, Pop Empires connects films,
music, television serials, stardom, and fandom to nation-building,
diasporic identity formation, and transnational capital and labor.
Additionally, via the juxtaposition of Bollywood and Hallyu, as not only
synecdoches of national affiliation but also discursive case studies, the
contributors examine how popular culture intersects with race, gender,
and empire in relation to the global movement of peoples, goods, and
ideas.
Global Media - Edward Herrmann 2001-08-27
Describes in detail the most recent rapid growth and cross border
activities and linkages of an industry of large global media
conglomerates.
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2019 Atlantic City, New Jersey. Odisha Society of the Americas Golden
Jubilee Convention will be held in Atlantic City, New Jersey during July
4-7, 2019. Convention website is http://www.osa2019.org. Odisha Society
of the Americas website is http://www.odishasociety.org
Remote Control - Shoma Munshi 2012-12-15
What do the TV shows we’re watching tell us about ourselves? Television
is the single most powerful and dynamic agent of change in India today.
It is also the country’s most popular and accessible form of
entertainment. Remote Control examines three kinds of
programming—24x7 news, soap operas and reality shows—that have
changed Indian television forever, and analyzes how these three genres,
while drawing on different sources, are hybridized, indigenized and
manage to ultimately project a distinctively Indian identity. Shoma
Munshi’s book shows us how everyday reality in India in the twenty-first
century shapes television; and how television, in turn, shapes us.
International Media Studies - Divya McMillin 2009-02-04
International Media Studies is a bold introduction to thefield that focuses
on a de-centering of media epistemology torepresent a more thorough
world-view. A comprehensive textbook exploring the current state of
mediastudies as it is being practised across the world Takes discussions
about media studies beyond other textbooks,by situating the subject
firmly in an international contextappropriate to the globalized, 21st
century Surveys our reception of a wide variety of media content
andformats including television, magazines, fiction, newspapers,
andpopular music Considers both theoretical and much-needed
ethnographicperspectives on media studies Showcases global and local
media patterns in a variety ofcountries around the world, including
examples from Asia, Africa,and Latin America
The Indian Media Business - Vanita Kohli-Khandekar 2013-08-30
The Indian Media Business, Fourth Edition gives you detailed analysis,
perspective and information on eight segments of the media business in
India—print, TV, film, radio, music, digital, outdoor, and events. It
presents the business history, current dynamics, regulation, economics,
technology, valuations, case studies, trends (Indian and global) and a
clear sense of how the business operates. This book is a must-read for
media professionals, students and for those planning to invest in the
Indian media and entertainment business. The outstanding feature of the
fourth edition is a new chapter on digital media—arguably, the first ever
look at digital media from a comprehensive business perspective. This
looks at everything from history to business dynamics and the major
issues digital media faces in India. This edition tackles regulation with
more detail than any of the previous ones. There is one large case study
on the quality of regulation in India and several caselets such as the ones
on copyright law, defamation law and how it works for social media. This
edition also contains more caselets than the previous editions. There are
caselets on the changes in readership methodology, on the trouble with
news broadcasting and on the rising power of Hindi newspapers and the
impact of digital on both print and TV among others.
India Today - Arnold P. Kaminsky 2011
With more than a billion citizens - almost 18 per cent of the world's
population - India is a reflection of over 5,000 years of interaction and
exchange across a wide spectrum of cultures and civilizations. "India
Today: An Encyclopedia of Life in the Republic" describes the growth and
development of the nation since it achieved independence from the
British Raj in 1947. The two-volume work presents an analytical review
of India's transition from fledgling state to the world's largest democracy
and potential economic superpower. Providing current data and
perspective backed by historical context as appropriate, the encyclopedia
brings together the latest scholarship on India's diverse cultures,
societies, religions, political cultures, and social and economic
challenges. It covers such issues as foreign relations, security, and
economic and political developments, helping readers understand India's
people and appreciate the nation's importance as a political power and
economic force, both regionally and globally
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Pop Culture India! - Asha Kasbekar 2006-01
Looks at popular culture in India, including television, motion pictures,
mass media, sports, literature, and lifestyles.
Rashtriya Sahara - 2002
Media in Asia - Youna Kim 2022-05-16
This book is an upper-level student source book for contemporary
approaches to media studies in Asia, which will appeal across a wide
range of social sciences and humanities subjects including media and
communication studies, Asian studies, cultural studies, sociology and
anthropology. Drawing on a wide range of perspectives from media and
communications, sociology, cultural studies, anthropology and Asian
studies, it provides an empirically rich and stimulating tour of key areas
of study. The book combines theoretical perspectives with grounded case
studies in one up-to-date and accessible volume, going beyond the
standard Euro-American view of the evolving and complex dynamics of
the media today.
The Information Revolution and World Politics - Elizabeth C.
Hanson 2008-01-28
This readable and cogent book provides a much-needed overview of the
information revolution in a global context. First tracing the historical
evolution of communications since the development of the printing press,
Elizabeth C. Hanson then explores the profound ways that new
information and communication technologies are transforming
international relations. Hanson considers the controversies over the
present and future impact of a radically new information and
communications environment as part of larger debates over globalization
and the role of technology in historical change. Her carefully chosen case
studies and judicious use of relevant research provide a firm basis for
readers to evaluate competing arguments on this contentious issue.
Orissa Society of Americas 32nd Annual Convention Souvenir Orissa Society of Americas 32nd Annual Convention Souvenir for
Convention held in 2001 published as Golden Jubilee Convention July 4-7,
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Prime Time Soap Operas on Indian Television - Shoma Munshi
2020-02-18
This book examines the phenomenon of prime time soap operas on Indian
television. An anthropological insight into social issues and practices of
contemporary India through the television, this volume analyzes the
production of soaps within India’s cultural fabric. It deconstructs themes
and issues surrounding the "everyday" and the "middle class" through
the fiction of the "popular". In its second edition, this still remains the
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only book to examine prime time soap operas on Indian television.
Without in any way changing the central arguments of the first edition, it
adds an essential introductory chapter tracking the tectonic shifts in the
Indian "mediascape" over the past decade – including how the explosion
of regional language channels and an era of multiple screens have
changed soap viewing forever. Meticulously researched and persuasively
argued, the book traces how prime time soaps in India still grab the
maximum eyeballs and remain the biggest earners for TV channels. The
book will be of interest to students of anthropology and sociology, media
and cultural studies, visual culture studies, gender and family studies,
and also Asian studies in general. It is also an important resource for
media producers, both in content production and television channels, as
well as for the general reader.
Globalization on the Ground - Steve D Derne 2008-06-10
Unlike élite middle-class Indians, ordinary Indian men are selective in
their acceptance of new meanings introduced by cultural globalization.
In Globalization on the Ground: Media and the Transformation of
Culture, Class, and Gender in India, Steve Derné argues that the effects
of globalization on existing cultural values differ among social groups.
The non-élite middle class in India, for whom globalization has brought
little change in economic position and opportunities, has resisted
changes to existing ideas about family, marriage, and gender relations.
The book suggests that the non-élite middle class accepts only those
meanings which can be layered on top of existing meanings that support
obdurate social structures, thereby reiterating existing social
stereotypes. So, the newly available Arnold Schwarzenegger films
intensify the association of violence with masculinity, and foreign
pornography incites new means of expressing male dominance. The book
also considers how globalization has transformed class and gender in
India. Derné argues that with globalization, class identities are defined
more by transnational contexts than within bounded nations, are based
more on shared patterns of consumption than shared positions in the
economy, and are increasingly defined by gender relations. Globalization
on the Ground will appeal to students and scholars of globalization, mass
media, cultural studies, and South Asian studies.
TV's Betty Goes Global - Janet McCabe 2012-12-18
Premiering in 2006,Ugly Betty, the award-winning US hit show about
unglamorous but kind-hearted Betty Suarez (America Ferrera),is the
latest incarnation of a worldwide phenomenon that started life as a
Colombian telenovela,Yo soy Betty,la fea, back in 1999. The tale of the
ugly duckling has since taken an extraordinary global journey and
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become the most successful telenovela to date. This groundbreaking
book asks what the Yo soy Betty,la fea/Ugly Betty phenomenon can tell
us about the international circulation of locally produced TV fictions as
the Latin American telenovela is sold to,and/or re-made-officially and
unofficially-for different national contexts. The contributors explore what
Betty has to say about the tensions between the commercial demands of
multimedia conglomerates and the regulatory forces of national
broadcasters as well as the international ambitions of national TV
industries and their struggle in competitive markets. They also
investigate what this international trade tells us about cultural
storytelling and audience experience,as well as ideologies of feminine
beauty and myths of female desire and aspiration. TV's Betty Goes Global
features original interviews with buyers and schedulers,writers,story
editors and directors,including the creator of Yo soy Betty, la fea,
Fernando Gaitan
The Report: Dubai 2013 - 2013
InterMedia in South Asia - Rajinder Dudrah 2013-09-13
The emergence of new media today in South Asia has signalled an event,
the meaning of which remains obscure but whose reality is rapidly
evolving along gradients of intensity and experience. Contemporary
media in and from South Asia have come to sense a new arrangement of
value, sensation, and force - new forms of becoming that might be
usefully termed as 'media ecologies'. This evolution from nation-based
forms of communication (Doordarshan, All India Radio, the "national"
feudal romance) to simultaneous global ones conform and mutate the
structures of feeling of local, national, diasporic and transnational
belonging. This collection of original essays is concerned with
understanding how people are making meaning from the new media and
how subaltern tinkering (pirating, peer to peer file sharing, hacking,
noise jamming, indymedia, etc.) does things to and in the new media.
This exciting works helps us to make sense of the creation of new
publics, new affects and new experiences of pleasure and value in
convergences of intermedia in a fast developing South Asia context. This
book was originally published as a special issue of South Asian Popular
Culture.
Screening Culture, Viewing Politics - Purnima Mankekar 1999
An ethnography of urban women television viewers in India, and their
reception of particular shows, especially in relation to issues of gender
and nation.
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